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“The awards validate and celebrate the companies which 
are leading the way in sustainable business and which have 
truly instilled this objective into their long-term business 
strategy. The awards also aim to inspire all businesses, 
large and small, to make sustainability the foundation of 
their corporate mission and brand” 

C L I E N T  F E E D B A C K

T O N Y  G O U R L AY,  C E O ,  G L O B A L  I N I T I AT I V E S



Sustainable 
Business 
Awards INTRODUCTION

The Sustainable Business Awards (SBA) 

is a unique and important resource for 

businesses. The awards aim to increase 

awareness of sustainable business 

best practices and demonstrate 

how sustainable business benefits 

companies, the environment and all 

stakeholders, today and for the future. 

Held in partnership with PwC, industry 

associations and government agencies, 

the awards are now held in Singapore, 

Indonesia, Malaysia, Philippines, Thailand 

and Vietnam and will be expanded into 

additional countries in 2020.



Sustainable 
Business 
Awards TWELVE SUSTAINABILITY CATEGORIES

The Sustainable Business 
Awards are presented 
across 12 categories, 
which cover some of 
the most significant 
challenges facing 
companies, communities 
and economies.

STRATEGY AND 
SUSTAINABILITY 
MANAGEMENT

Achieving sustainability goals 
requires the development, 
articulation and execution of 
strategies that draw in all levels 
of a company. This category 
awards businesses for overall 
approach and strategy for 
addressing sustainability 
issues.

WORKFORCE 

A company’s sustainability 
begins with its employees. 
Investments in diversity, 
training and development and 
health and wellbeing have 
been shown to have profound 
and positive impacts on 
productivity, while progressive 
and inclusive policies help to 
improve and to communicate a 
company’s culture.

COMMUNITY 

Communities are the most 
important stakeholder for 
any company in any sector. 
Managing relationships with 
the communities that host a 
company’s operations, provide 
its workforce or represent its 
consumers is among the most 
critical aspects of sustainability.

ENERGY   
MANAGEMENT  
   
  
  
Electricity generation for 
homes and businesses is 
the source of nearly 40 per 
cent of all global carbon 
emissions. Companies have 
a responsibility to create 
strategies to manage and 
ultimately reduce their energy 
consumption and to move 
to sustainable sources of 
generation.

WATER   
MANAGEMENT  
   
   
   
More than 2 billion people 
live in countries experiencing 
hight levels of water stress, 
according to figures from the 
United Nations. Management 
of water resources is a 
critical challenge for the 21st 
century, as populations grow 
and the climate changes. 
Companies in all sectors can 
take meaningful actions to 
manage their own footprints 
and to ensure that the world 
has access to clean water.

WASTE AND  
MATERIAL  
PRODUCTIVITY 

Many of the overlapping 
challenges of sustainability 
stem from how resources are 
managed and disposed of 
through value chains. Many 
companies are beginning 
to embrace a philosophy of 
‘circularity’, where products 
are designed to recover the 
maximum value throughout 
their lifecycles, and to be fully 
recycled, ‘closing the loop’ on 
resource use.

CLIMATE    
CHANGE    
   

   
Communities are the most 
important stakeholder for 
any company in any sector. 
Managing relationships with 
the communities that host 
a company’s operations, 
provide its workforce or 
represent its consumers 
is among the most critical 
aspects of sustainability.

SUPPLY CHAIN 
MANAGEMENT  
   

  
Trade links communities 
and companies across the 
world, with supply chains now 
vastly complicated and often 
spanning national boundaries 
and even continents. A 
company’s supply chain is a 
powerful tool for it to bring 
about social and environmental 
change, and many businesses 
are now leveraging their 
wider operations to 
improve livelihoods and 
address sustainability 
issues experienced by their 
stakeholders.

LAND USE AND 
BIODIVERSITY  
   

   
The world is experiencing an 
acute crisis of biodiversity, with 
critical ecosystems under threat 
and thousands of species at 
risk of extinction. Protecting 
and nurturing the ecosystems 
that support human activity 
is of vital importance, and 
the private sector, which 
depends on these services, 
has a major role to play through 
its investment policies and 
operational practices.

BUSINESS  
RESPONSIBILITY   
AND ETHICS 

The complexity and 
international spread of 
global supply chains means 
that companies are often 
exposed to different cultures 
and different governance 
environments. As customers 
and regulators demand more 
transparency into supply 
chains, companies must 
understand and manage the 
potential ethical concerns of 
their stakeholders, and take 
action to address them.

STAKEHOLDER 
ENGAGEMENT AND 
MATERIALITY 

In an increasingly complex and 
connected global business 
environment, companies 
need to build frameworks and 
policies for engaging with 
the many stakeholders—from 
suppliers through to customers 
and regulators—on who they 
depend.

UN SUSTAINABLE 
DEVELOPMENT   
GOALS   

The United Nations’ Sustainable 
Development Goals provides a 
comprehensive framework for 
the private sector to monitor 
and measure their sustainability 
strategies and initiatives. The 
SDGs cover a broad range 
of social, environmental 
and economic outcomes, 
and many companies have 
begun to integrate them into 
their existing strategies as 
benchmarks or targets.

BUSINESS  
RESPONSIBILITY   
AND ETHICS
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The Awards process 
takes place over a period 
of 5-6 months. The 
SBA is launched in each 
country at different times 
throughout the year 
and remains open for 
participation for at least 3 
months. The assessment 
period takes about 1-2 
months and concludes 
with the Award Ceremony 
where winning companies 
receive their awards. 

Check the completeness 
of submitted 
questionnaires and 
supporting documents 
and forward to local PwC 
representatives

Receive completed 
SBA questionnaires and 
supporting documents 
from the companies

Send participation 
details and link to the 
online questionnaire to 
qualifying companies

GLOBAL  
INITIATIVES

Invite prospective 
awards participants 
through leading:
• Newspapers
• Electronic emails
• Industry association

Receive entries from 
companies who register 
and complete pre-
qualification process 
through SBA Website

Forward the table of 
shortlisted companies for 
each category to Global 
Initiatives and the National 
Advisory Panel

Tabulate and total the 
scores to help develop 
the shortlist

PWC  
(Indonesia, Malaysia, 
Philippines, Singapore, 
Thailand and Vietnam)

Receive the completed 
questionnaires and 
conduct assessment 
using the scoring 
framework

Conduct a 30-minute phone interview to clarify 
participant’s responses and supporting data provided. It 
does not constitute an audit.

“Participants are scored based on (a) completed 
quostionnaires and supporting documents and (b) phone 
interviews”.

NATIONAL 
ADVISORY 
PANEL

Provide insights on how 
they percieve shortlisted 
candidates (e.g. industry 
performance, image and 
reputatuion, etc)

Finalize award winners
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A key feature of the SBA is that participation is a business development 
opportunity, not a burden. The SBA survey process is user-friendly and guided, 
designed to make participation quick, informative and easy. The web-based 
survey can be completed in less than two hours and can be saved and continued 
as required. It supports the uploading of supporting documentation.

Once the responses have been submitted, they are assessed and scored by 
the respective local PwC offices using a scoring framework and converted 
into quantitative scores. Responses are totally confidential, secure and never 
disclosed.

Unlike some awards, there are no subjective interventions in the SBA. The results 
alone generate the overall and category award winners. Quality assurance is

the utmost priority, with continuous controls to international standards built into 
every stage of the process. These include follow-up interviews, fact-checking, 
and meticulous examination by the National Advisory Panel.

Key features:
• User-friendly online survey platform
• Detailed scoring framework to determine top scorers
• Independent assessment by local PwC offices
• Independent National Advisory Panel

The National Advisory Panel is made up of senior representatives from business, 
academia, NGOs, regulatory and media, to question and provide qualitative 
perspectives on the entries and scoring results.

The Sustainable Business 
Awards (SBA) use a state-of-
the-art process developed 
by an international team with 
over 15 years of experience 
in a wide range of business 
awards, benchmarking and 
metrics.
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While many large corporations are reaping the benefits of sustainable business, a 
growing number of SMEs are keen to follow suit, establishing stronger standards 
to make sustainability a key business driver. With regulatory shifts towards stricter 
sustainability and reporting requirements, the challenge for SMEs is managing 
the complexity and expense involved in this shift. Industry groups, government 
and big business must support SMEs to make this transition in order to unlock 
huge opportunities for shared economic growth. 

The Sustainable Business Awards caters for SMEs and social enterprises by 
identifying a core set of questions, a subset of our full SBA questionnaire, making 
it easier for SMEs to enter and be recognised for their sustainability leadership 
and achievements.
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Organiser Sustainability Advisor

Implementing Partners

Supporting Partners
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—
P R I N C I P A L  P A R T N E R

USD 12,000 TO USD 15,000 PER COUNTRY 
—

BENEFITS

Acknowledged with logo positioned as a Principal Sponsor of 
Sustainable Business Awards in all marketing and advertising 

materials, website, event branding and signage, press releases 
issued by GI and other agreed media communications

Speech by Sponsor CEO or most senior level representative, during 
the awards ceremony and dinner

Sponsor CEO / most senior level representative position on SBA 
National Advisory (Judging) Panel with 6 - 8 high profile sustainability 

leaders from Government, NGOs and media

One page advertisement / profile in SBA programme book distributed 
at the event

Branding as Principal Sponsor at the Award Ceremony

Two (2) sponsor branded SBA dinner tables (16 pax) to invite 
company executives, clients and partners

Communication / email introduction to all award winners

Exclusive sponsorship of pre Awards cocktail reception

Content and media opportunities

—
S U P P O R T I N G  P A R T N E R

USD 7,500 TO USD 10,000 PER COUNTRY 
—

BENEFITS

Acknowledged with logo positioned as a Supporting Sponsor of 
Sustainable Business Awards in all marketing and advertising materials, 
website, event branding and signage, press releases issued by GI and 

other agreed media communications

Sponsor CEO / most senior level representative position on SBA 
National Advisory Panel with 6 - 8 high profile sustainability leaders 

from Government, NGOs and media

Half page advertisement / profile in SBA programme book distributed 
at the event

Branding as Supporting Sponsor at the Award Ceremony

One (1) sponsor branded SBA dinner table to invite company 
executives, clients and partners

One feature article on your sustainability initiatives or sustainable 
solutions published onwww.responsiblebusiness.com and promoted in 

social media channels

—
S P E C I A L 

A W A R D 
C A T E G O R Y 

USD 20,000 - USD 30,000  

A relevant special award category 
can be created and developed 
alongside the SBA framework. 
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FOR MORE INFORMATION PLE ASE CONTACT:

TONY GOURL AY

CHIEF EXECUTIVE 

E:  tony.gour l ay@g loba l i n i t i a t i ves .com

M: +65 8363 3034

VIVIAN ZHENG

SENIOR PROGR AMME MANAGER 

E:  v i v i an.zheng@g loba l i n i t i a t i ves .com

M: +65 9133 4089


